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B. Jd M. C. (Sem. II) (W.E.F. 2019) Examination

July - 2022
Advertising : Paper-7
(Elective Group-A)
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1  Explain the process and types of balancing in the 14
advertisement and also explain the types of layout with sample.
OR
What is ‘Visualization” ? Discuss the types of image 14
placement in advertisements.
2 Prepare an advertisement on electric bike ‘Speed’ for print 14
medium.
OR
Prepare an advertisement of sale ‘Variety’ for sale of 14

readymade garments for print medium.

3 What is a copy in an advertisement ? How is a copy 14

prepared ? Discuss types of heading in the copy with
examples.

OR

3  Explain the advantages and disadvantages of radio advertising. 14
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(a)

(b)

(b)

How many types of copies are provided according to
the style ? Discuss the types of copy.

OR
State the tips to differentiate a particular advertisement

from the advertisements in the newspaper.

Describe the specialities of television advertisement.
OR
Explain the transmigration model of perception of

customer interest and mental tendencies.

5  Write any two short notes form the following :

(D
2)
3)
4)

Media consumption system
Ogilvy’s suggestions for effective advertising
Three phases of advertising campaign.

‘Rate of Recall’ in advertisement.
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